TepHONiNbCbKMN HaLiOHaNbHUN YKpaiHo-HigpepnaHACbkuin dakynbTet
€KOHOMIYHU YHiBEepcuUTeT €KOHOMIKN Ta MEHeOXMEHTY

LleHTp oOBY3iBCbKOi, MNiICAAANMNIOMHOI TA MaricTepcbkoi NiAroTOBKMK

Master of Business Administration

YHiKanbHaMOXMBICTbOTPMMaHHS ANUNoMa nNnpecmkHoi16i3Hec-0CBITM — AepkaBHOrogunnoma

3aHanpsimom "CneumdivHikaTeropii” 3acneuianbHicto 8.000013 "bisHec-agMiHiCTpyBaHHA"

3aranbHa iH¢opmauisa npo MBA

OCHOBHOIO  MeTOlo DiANbHOCTI 3a
MarictepcbKol nporpamu «Bidec-
aaMiHi CTpYBaHH s» TepHoninbcbkoro
[Eep>KaBHOro eKOHOMMHOIO yHIBEpMTETY 3a
HanpsMom “CneumndivHi kaTteropii” €
3a0BOMEHHSA notpeb nianpuemMcTs,
YCTaHOB Ta oOpraHisauin pisHux dopm
BMAacHOCTI perioHy y BUCOKOKBarniikoBaHUX
KepiBHUX Kagpax i3 3aranbHOro
meHemxveHTy (General Management) 3
normoéneHum BUBYEHHSM TPbOX
BMOIPKOBUX KOMMOHEHT :

— ynpaBniHHa BapTicTio (Value Based
Management);

— ynpaBniHHA 3miHamu (Change
Management);

- ynpaBniHHA MapKeTUHroBUMMU
iHHoBauiamu (Marketing Management).

HaBuyanbHun nnax nepepbavae
LW Mpoke iHTerpoBaHe BMBYEHHS
rofOB HUX P YHKLiOHaNbHUX ccep
MEHEeIKMEHTY 3 Habopom KypciB 3a
BMOGOpOM cnyxadiB 3 KOHLEHTpauietl Yy

Hanpami ynpasniHHA BapTiCTIO
KOMMaHin Ta KOHCTPYIOBaHHSA
¢diHaHCOBUX iHHOBaLin ans
po3B’si3aHHA npobnem cTpaTeriyHoro
Ta TaKTUYHOro ynpaBniHHS
rTPOLIOBMMM  MOTOKaMW;  ynpaBliiHHSA
3MiHamu, ynpaBniHCbKi
KOHCYNbTYBaHHS Ta PU3NK -
MEHEeIKMEHT Ha HauioHanbHOMY Ta
MiXXKHap 0o gHO MY pPUHKaX; HOBITHIX
iHopmaLinHnx TEXHOOriNn

ynpaBriHHA MapkeTUHroM Yy cdepax
Ta ranyssax.
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Bctyn Hanporpamy MBA
BigOyBa€eTbCA Ha KOHKYPCHIi OCHOBI
Bumozu 00 6cmynnurxie
* [ToBHa BHIIIa 0CBITa HE3aJICKHOBI I CICIIAILHOCT (MaricTp, CHELaticT);
* JTocBi A po6OTH HaKepiBHIH TOCai He MEHIIIE SIK BA POKH,
* 3HAHHAIHO3eMHOTMOBH(0ax aHO *),

* CriBbecinayhopmi3axuctybi3Hec -ecce (oaerbes y nmucbMoBiii Gopmi 3
BKa3IBKOIO TOJIOBHUX NPOOJIeM OpraHizari).

Ilpoyeodypa ecmyny:

* ITpuitom JOKYMEHTiB: BcTy IHUKU NOJA 10T TaKi I0KY MEHTH: 3a5BY , 3aBipEHy
KCEPOKOIIiFO TUTIIOMA PO IOBHY BHIILY OCBITY , IOKY MEHT, IKHH ATBEPIUKY €
HasIBHICTH BIAOBITHOTO Y IPABIIIHCHKOTO CTaXKy POOOTH, Me In4Hy 1oBinky 086-y,
3 ¢doTokapTKU po3mMipoM 3x4 cM, KOMIO JOBIIKK MPO NPHCBOEHHS
ineHTudikaniiHoro Homepa. [Tacropt Ta BiCHKOBHII KBUTOK IIOJAOTHCS OCOOHCTO.

* TecTyBaHHSI3 1HO36MHOT MOBH (3a 6axanHsMTecT 3enemearamu GMAT);

e CmiBOecina (Oyne NpoBOAMTHUCE Y Mipy KOMIUIEKTY BAHHS IPY II);

* YHig ep cumem Ha0aeMOACIUGI CIMbIH M EHCUB HO20 KYD CY UG YCHH 1
iHO3eM HOIM 08 U3a 000 AN KOBYONILAMY

* VkiagaHHa KOHTpakTy i omnara 6100 rpH. 3a OJWH piK HaBUaHHS;

Hopmamuenioucyuniinu Bubipkoei komnonenmu
bazoea ekonomiuna niozomoska Ynpaeninnn oiznecom Ynpaeninns eapmicmro nionpuevncmea
. (6e3 exoHOMIMHOT 0CBITH); * OIIIHOYHA {1 SUTBHICTh, 3TUTTSI IO THHAHHS;
JHCIMITTIHIMOX Y Th e pe3apaxoBy BaTHUC SIS ® MeHemKMEHT

3 : : . * pyHIaMCHTANbHIIHI TeXHI YHUHaHAIT13;
BHUITY CKHUK1B €KOHOMIYHUX CIICIIAJIbHOCTEC U

® EKOHOMIKC (MaKkpo-1 MiKpOEKOHOMIKa)

Map KeTHHT . *iHBEeCTHIII i{HE TP O eKTYBaHHsI peallbHi O OHU;
Crpareriuse ynpasiiHHs (hiHAHCOBHMHT i HK MHI pUHT

® MeHeK MEHT IIEpCo HaLy

o DiHAHCOBMI MEHEIHKMEHT
e OrepariifiHIii MEHEIXM EHT

e EKOHOMIKa ITiJIIPUEMCTB
o [IpukyianHa CTaTHUCTHKA
e DiHaHCH IIiANPUEMCTB

Ynpaeninnsopzanizayiinumusminamu Ha
nionpuencmei

® ByxrantepchKHil 00K M ¥ *OpraHi3ari HHUH AM3aiiH,
. . L ApPKETUHIOBUM MEHE PKMEHT 9
® MixHapo/iHa E€KOHOMIKa ¢ YIPaBI1HCHKC KOHCYIbTY BAHHS,

* Tocronapebke npaso 0 STl et i * Mi>HapoAHHii Gi3nec,
G MEH EIDKMEHTI * PU3HK-MEHE K MEHT)
e OnojarKkyBaHHSI .
H, y L . ¢ KopnoparuBHe ynpaBJIiHHS .
e bankiBchbKa crcTeMa i (hiHAHCOBI PUHKH Ynpasninnamapkemunzoeumu

. * bisneo keiic IHHOGAUIAMU HANIONPUEMCMGL
e BipxoBa crpaBa u P

) i : o KoHCynbTalliifHui TPOEKT
® Bi3Hec1CycHiiIbCTBO

*HOBITHI MAPKETHUHT,
eInternet -MapKeMHT,
*[I0BEI1 HKA CIIOK MBaya,

Maiicmep-Kknac (3auamms npoeooams npoeioHi MeHedcepu) " MApIETHHI'y Cepaxi ranys3sx)
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