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Thirst for Nostalgia, Security Drives Soft Drinks
“Revival Boom” in Japan

Weary from an incredibly difficult 2011, Japanese consumers
hawve responded positively to a growing trend of product revivals,
with adults gravitating towards the soft drinks of their youth,
while young...
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SPOTLIGHT

Specialist Coffee Shops Help Drive Surge in
Mexico Coffee Consumption

The emergence of a strong national coffee culture continues
apace in Mexico, with consumption nearly doubling over the last
ten years.

[E article | 27 August 2012 | Read »

Coffee in Mexico

Mexican consumers have slowly become more educated about
coffee consumption and now consume coffee in ways which were
almost unheard of...

IE‘ Category Briefing | 28 March 2012 | Read »

Australian Café Chain Coffee Club Thrives With
a Flexible, Food-Driven Strategy

MNow Australia's fourth-largest homegrown chain, Coffee Club
serves as a powerful example of the ways innovative restaurant
operators have made strict category distinctions increasingly
irrelevant.

[ article | 16 August 2012 | Read »

“"Tesco Café:” Why Harris and Hoole Matters
With an audacious plan to back a premium high street coffee
chain, UK grocery retailer Tesco has taken another step in the
ongoing convergence of retail and foodservice, pointing the...
E article | 09 August 2012 | Read »

y 4 Hot Drinks 2012 Overview: Trends and

Opportunities
g Global hot drinks consumption is driven by multiple factors that

paint divergent pictures of volume and value for each category.
Tea is the world's largest hot drink by RTD volume,...
E Global Briefing | 0% September 2012 | Read »

Coffee consumption in Mexico continued to increase during 2011.
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¢ Modify Search XX MER?
M Market Sizes Historic | Retail Value RSP | Current Prices
| Currency conversions | Key: E Related Analysis  th Chart this Row B Company Shares B Brand Shares
Current/constant
Unit multiplier Related analyses
Growth Change View 2006 ¥ 2007 ¥ 2008 ¥ 2009 ¥ 2010 *
Per capita/household Poland
Unit price Sl Coffee - PLN mn 3.454,4 3.659,6 4.111,8 4.383,8 4.618,3 4,385,8
Bl Fresh Coffee - PLN 1.953,3 2.040,4 2.275,5 2.391,2 2.523,4 2.657,5
mn
Bl Instant Coffee - PLN 1.501,1 1.619,2 1.836,2 1.972,5 2.089,9 2.2253,4
mn
Romania
|» CHANGE TIME SERIES | Enl N Coffee - RON mn 1.027,9 1.169,2 1.329,0 1.586,6 1.687,6 1.738,6
} CHANGE DATA TYPES Elih Fresh Coffee - RON 539,4 £23,5 729,2 874,2 893,4 390,58
} CHANGE CATEGORIES mn
Ehil
mn
w» MORE RESULTS
Russia
Markeat Sizes EL.EE
th Coffee - RUB mn 50.315,1 53.398,6 68.777,3 80.891,6 92.634,5 116.935,6
Company Shares
Bl Fresh Coffee - RUB 8.380,2 10.634,3 13.239,8 16.299,1 19.254,7 22.823,6
mn
Elih Instant Coffee - RUB 41.934,9 47.763,8 55.537,5 £4.592,5 73.379,8 94.112,0
mn
L] |

Category definitions | Calculation variables

Reszearch Sources:
1. Hot Drinks: Euromonitor from trade sources/national statistics



PASSPORT GMID

NPUMEP: AHAJINS PASBUTUA PbIHKA KO®E B PYMbIHN

Results List

« Modify Search

w TABLE OF CONTENTS

HEADLINES

TRENDS

COMPETITIVE LANDSCAPE
PROSPECTS

CATEGORY DATA

v MORE RESULTS
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Statistics
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Coffee in Romania
Category Briefing | 04 Sep 2012

HEADLINES

= A total volume decline of 3% in 2011 resulted in sales of 39,833 tonnes

m Sales impacted by diminished consumer purchasing power

= Slight decrease in average unit price in 2011

» Kraft Foods Romania SA leads in retail value terms with 32% share in 2011

m A forecast total volume CAGR of 2% will take =ales to 44,009 tonnes in 2016

TRENDS

= Coffee is the most important hot drink in Romania and its performance shaped the
performance of hot drinks as a whole in 2011. Coffee continued to be a traditional product but
consumption remained low compared to most other European countries due to low consumer
purchasing power at national level and the high proportion of the population living in rural areas
and small cities. Additionally, 2011 witnessed a further deterioration in the quality of life, the result
of the implementation of austerity measures to reduce the budget deficit, and the growth of VAT,
which adversely impacted available disposable incomes. As the excise duty was not eliminated,
despite promises by the government, prices increased following the depreciation of the RON and
growth in price of areen beans, thus leading to a decline in coffee sales in total volume terms.

m The decline in total volume terms in 2011 represented a poor performance compared to the
positive CAGR of 3% for the review period. Compared to the retail value CAGR for the review
period of 11%, 2011 witnessed a considerable loss of dynamism in value terms with growth of just
3%. This i= mainly attributed to the negative effects of the economic crisis and austerity measures
on incomes, leading to the volume decline, and from the growth of VAT and dewvaluation of the
local currency against the euro on imports of coffee which resulted in modest but positive current
value growth.

= Against the backaround of the decline of coffee in total volume terms, it is evident that instant
coffee registered the lower decrease in 2011. This is attributed to the increasing penetration of
mixed versions, which targeted teenagers and young professionals and benefited from the strong
perception of a fashionable product. In retail value terms, fresh coffee beans was by far the most
dynamic category in 2011 due to the launch of more expensive and sophisticated warieties with
origins in countries perceived as exotic and providing high-quality coffee such as Kenya, Ethiopia,
Guatemala, Mexico, Ecuador, and Costa Rica.
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[ Article | 21 August 2012 | Read »

Media

Alcoholic Drinks — August 2012 Overview of
New Product Launches

This monthly summary highlights some of the most interesting
product launches in August, with a focus on the direction the
alcoholic drinks industry is taking in terms of innovative
developments....

E Article | 10 September 2012 | Read »

Thirst for Nostalgia, Security Drives Soft Drinks
“Revival Boom” in Japan

Weary from an incredibly difficult 2011, Japanese consumers
have responded positively to a growing trend of product revivals,
with adults gravitating towards the soft drinks of their youth,
while young...

& Article
= r Blurring the Line: The Evolving Food-
A

25 June 2| Read »

Supplement Gap in the United States
Following the US Food & Drug Administration's (FDA) August 2012
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SPOTLIGHT

Japan Runs Largest Ever Trade Deficit

In March 2011 Japan, a country famed for its high-tech exports,
suffered its first trade deficit since 1980. Exports have declined
while imports have risen off the back of the...

[E] Article | 07 September 2012 | Read »

Monthly Economic Review of G7 economies:
September 2012 Update

Countries & Consumers brings you the latest monthly update on
57 economies. Lagging economic growth across G7 economies in
Q2 2012 highlights the significant challenges advanced economies
face due to...

E Monthly Economic Review | 06 September 2012 | Read »

Risks and Vulnerabilities: Australia

Australia is a developed, innovative economy that takes
adwvantage of open trade policies, a dynamic labour market, fiscal
buffers, proactive policy measures, and business-friendly policies.
with an abundance of natural...

E Country Briefing | 11 September 2012 | Read

Special Report: Shifting Investment Patterns of
Sovereign Wealth Funds

A= China calls on its firms to look outward for investment
opportunities and oil-rich nations search for productive
investment prospects for ail revenues, state-led investment is
becoming more attractive to...

[E] Article | 16 August 2012 | Read *

LATEST RESEARCH | More »

The New Industrial Revolution
Traditionally, manufacturing has been outsourced as a cost saving effort.
However, a new manufacturing trend has emerged in recent years called
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Research Sources:

1. Bank Claims on the Private Sector: Euromonitor International from International Monetary

7,6

3,4

1.111,3

-20,8

24,1
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2. Long-Term Interest Rate: Euromonitor International from national statistics/OECD
3. Reserves of Deposit Money Banks: Euromonitor International from International Monetary Fund (IMF), International Financial Statistics
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Deleveraging in the USA, the World's Largest Consumer
Market

Article | 03 Apr 2012

In 2007-2008 the USA suffered the largest shock to its economy since the Wall Street crash of 1929,
A crisis which started in an overleveraged financial sector filtered down to consumers who had
enjoyed years of credit fuelled spending. Annual gross income per capita fell by 1.9% in real terms
in 2008-2009, while unemployment reached itz highest rate since 1983. As a result, recovery in the
USA has been slow but household deleveraging will improve growth prospects in the longer term.
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SPOTLIGHT

Body Beautiful: Youth Dieting & Body Image in
North America

America may be the home of the brave but it takes real courage
to reject the media pressure placed on young people to confarm
to the ideal body image
IE‘ Article | 05 September 2012

Read »

¥ |a What's New with the Emerging Market
Consumer? September 2012
ﬁr’ Welcome to the latest edition of the Euremenitor International
consumer comment bulletin tracking new consumer trends in
emerging markets. Understanding the fast-moving trends shaping
consumer attitudes and behaviour in these...

E article Read »

Regional Focus: Ageing Challenge for Asia
Pacific, Home to Over Half of the World's Elderly
Asia Pacific's population is ageing rapidly not anly affecting
advanced economies like Japan, but also emerging economies
like China and other East Asian economies. The region's greying
population can have...

IE‘ Article

032 September 2012

11 September 2012 | Read

LATEST RESEARCH

More

The New Industrial Revolution

Traditionally, manufacturing has been outsourced as a cost saving effort.
Howewver, a new manufacturing trend has emerged in recent years called
'nearshoring’, - manufacturers locating production facilities closer to their...

g Wideocast

Does Higher Education lead to Employment?
Maintaining high education standards can directly affect a country's standing
in the global economy, states Carrie Lennard, government, labour and

06 September 2012 | Read »
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— i UsA 60.516,7 50.681,6 60.907,4 61.087,6 61.276,3 61.259,1

[E] Quick selections .
I I — il Brazil 50.007,6 49.837,6 49.580,6 49.224,2 48.734,4 48.258,3
Historic

r— — il Bangladesh 47.976,3 47.660,6 47.278,1 46.893,9 46.543,7 46.090,4
Al o Ethiopia 33.493,3 32.833,2 34.075,1 34.255,5 34.401,2 34.588,5
| & ey vear | — il Philippines 30.485,0 30.731,1 30.991,9 31.244,7 31.460,2 31.673,5

Category definitions | Region definitions | Calculation variables
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economic, socioeconomic and demographic
data and discover future opportunities and

analysis. threats.
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selected courtry :|.J|c:|- stats v other countries 5% mn, Constart 20711, Fixed 20711 Ex. Rates 20062014
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2011, USE mn

Per Capita £3% . \
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CATEGORY VIEW

¥ Balance of Payments

Current Account Balance

Current Account Balance as %
of GDP

¥ Remittances
Remittances Inflows
Remittances Outflows
P Exchange Rates
¥ Finance

Bank Claims an the Private
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B International Liquidity
Annual Lending Rates
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. PERCENTILE RANKING €
selected country quickstats : UEE milli art 2010, Fixed 2010 Ex. Rate 2010
Market Capitalisation ]
ua
Maney Supply 2010, US$ million 2 r 884.0
B Foreign Direct Investment (FDI) Historic Growth N!A
¥ GDF 2005 -10 CAGR
¥ Total GOP Forecast Growth N/A
¥ GDP by Origin 2010=15 G [ .
GDP from Agriculture, Per Capita -63.0 = 1985 1989 001 2005 2009
» Hunting, Forestry and 2070, Uss -

Fishing

GDP from Mining and
Quarrying

B GDP from Manufacturing

CURRENT ACCOUNT BALANCE
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ﬁ Ukraine

i

Mot |llustrated

Ukraine
QUICK STATS @

28 &
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¥ Households by Tenure

Households by Tenure
[Home Owner)
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Households by Tenure
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[Other]
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» Household Profiles

Possession of Household
Durables

¥ Average Age of Population

¥ Mean Age of Population

Mean Age of Male
Population

Mean Age of Female
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» Median Age of Population
= Births
B Crime

p Deaths

MEAN AGE OF MALE POPULATION

Jc

? K

Actual

years, 2071
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China :
QUICK 5TATS 6

Actual

2011, years
Historic Growth
2006=11 CAGR
Forecast Growth
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£ 2012 Euromenitor International
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selected country quickstats vs. other courtries
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